NETWORK OF COMMUNITY MANAGEMENT FOR SUSTAINABLE DEVELOPMENT
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TECHNIQUES FOR EXCELLENCE IN HOTEL FRONT DESK SERVICES IN THE COVID-19 ERA
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Abstract

Thailand's tourism situation was affected by the outbreak of the widespread corona virus 2019
(COVID-19). Causing affecting the hotel business. This article aimed to offer excellent service techniques for
the COVID-19 hotel front desk. Study from the documentary research. It was found that; Service excellence
is tied to customer loyalty. Need to eager to improve further service importance and build confidence in
the service. Excellent service of the hotel front desk in the COVID-19 era. There must be a combination of
3 aspects of Government Policy Response (SHA), Service Quality, Servqual Model, and Service Technique.
Bringing innovative technology cause the hotel front desk service is secured by COVID-19 and impress to

customers
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